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CEO Reputation and Corporate Reputation
The reputation of a business is very important to its own existence. This is due to the fact that the reputation determines how the activities of the business are run and if they will be successful or not (Jaques, 2014). The reputation of a business is actually the business image that is portrayed to the rest of the people especially its clients and other partners. Having a good reputation means that the business actually has a positive image and hence the clients and other partners have confidence in transacting with the business. The corporate therefore must strive to build a positive reputation if it has plans of growing, expanding and continuing in providing its services to clients and even attracting potential ones (Fetscherin, 2015). Having a negative reputation has a negative impact on the business day to day activities and attracting new and even retention of the existing clients. 
The CEO is the leader of the business and hence their reputation matters in the context of the business and its activities. According to Carroll and Buchholtz (2012), the reputation of a CEO to a larger extent reflects the business for which they represent at any given time. In fact, when one spots the CEO anywhere, the first thing that comes to their mind is the company or the corporation which they are leading. This means that there is a thin difference between the CEO and the company itself although they are two different entities with respect to the law. This, therefore, means that the reputation of the CEO actually has an impact on the business for which they represent. The CEO position on the various issues in most cases is assumed to be the position of the corporation for which they represent (Fetscherin, 2015). Many people feel that having a negative image as a CEO actually impacts negatively on the reputation of the company and its activities. 
The reputation of fairness is better than that of being powerful. Being fair means that consideration and deliberations are made before a decision is made. All the deliberations are meant to ensure that the decision made is not forced but reflects the true picture of the scenario (Jaques, 2014). Having an insurance company that is willing to allow the benefit of the doubt is what I will prefer to be insured. Having a benefit of doubt allows for a proper scrutiny and investigation of the damage so that a proper assessment report and recommendation is submitted. This means that whatever one is compensated is the true value and fair rather than just a fixed compensation.
Goodwill refers to the intangible asset that a company enjoys which results from many ways including the reputation of a company. Also, the brand can add to the goodwill asset. It is calculated as the sum total of Consideration transferred, amount of non-controlling interests and fair value of the previous equity interests and then subtract net assets recognized. 
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